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Creed

1. We strongly believe that the customer comes first and that we are obligated to be an

innovative partner to society.

2. We base our activities on honesty, harmony, and a clear distinction between public

and private life.

3. We shall strive for innovative management and technological development from an

international perspective.

Reason for Instituting the Creed

(Issued June 1, 1970)

In Japan there are many enterprises with their own “creeds”
which simply represent their management concept.
Mitsubishi Heavy Industries, Ltd. has a creed of this
type, also. It was instituted in 1970 on the basis of the policy
advocated by Koyata lwasaki, president of Mitsubishi Goshi
Kaisha in the 1920s, to indicate the essential attitude of the

company, the mental attitude of employees, and the future
directions of the company.

The reason for instituting the present creed is so that all
of us can call to mind our one hundred years of tradition and
strive for further development in the future.

Editorial Policy

MHI uses its website for the comprehensive disclosure of
information related to the MHI Group’s CSR initiatives. MHI
also produces a CSR Report digest version (brochure) to
succinctly convey the activities that are the target of great
interest from society and are also highly important to MHI.

In 2012, MHI made great efforts towards activities and
reports with a greater awareness of dialogues with stake-
holders. Both the website and the brochure included one-
on-one interviews between managers and outside experts,
dialogues with outside experts to formulate the “MHI
Environmental Vision 2030,” and initiatives related to continuing
support for reconstruction after the Great East Japan Earthquake.

In addition, MHI also reports on its representative ef-
forts with the aim of resolving issues on a global scale that
are in line with the three themes of the CSR Action Guidelines.

Our website contains detailed information—focusing
on “Management,” the “Environmental Report,” and the
“Social Contributions Report”—that is not included in the
brochure. In the future we will continue to improve these re-
ports in response to your feedback.
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Scope of this Report

Target organization:

The information contained in this report pertains to Mitsubishi
Heavy Industries, Ltd. and its Group companies (117 in Japan
and 119 overseas). Some articles, however, only include de-
scriptions of MHI’s activities.

Target period:
From April 1, 2011 to March 31, 2012
(includes information on some activities after March 31, 2012)

Guidelines and Other Reference Material

e Global Reporting Initiative (GRI)
“Sustainability Reporting Guidelines (G3.1 version)”

e Japanese Ministry of the Environment “Environmental Reporting
Guidelines (2007 edition)”

¢ |SO 26000

NOTE: A “Guideline Comparison List” will be posted on our website.

Date of Issuance

June 2012 (previous issue: June 2011)
Recent efforts are included under “CSR” on the MHI website.

Disclaimer

In addition to objective information on the past and present status of
Mitsubishi Heavy Industries, Ltd. and its Group companies, this report also
contains plans, perspectives and forecasts based on business plans and
other materials. These forecasts are made using information available at
the time of publication and therefore the actual outcome of future business
activities may differ from these forecasts.



m MHI Social and Environmental Report 201 2
Corporate Social Responsibility Report

CONTENTS

Dialogue 3

MHI’s CSR as a manufacturer
with operations of global scale

Economist Yoko Takeda and President and CEO Hideaki Omiya

MHI Environmental Vision 2030 - 7
Dlalogues With Stakeholders ....................................................................... 9
Approach to Environmental and Energy Technologies In Line with MHI’s “Environment Vision 2030”

CSR of the MHI Group ............................................................................................ 11

Special Feature

Close UeS Wlth the EaITh .............................................................................. 13

Providing energy and environmental solutions
responding to regional issues worldwide

Close tieS With Society .................................................................................. 17

Helping resolve the world’s food problems
through construction of fertilizer plants

A brldge to the next Generation .......................................................... 21

Creating model “smart communities”
for the future of people everywhere

Continuing Support of Disaster Recovery Efforts 25
We continue to support the restoration of social infrastructure and revitalization of the disaster region.
Responsibilities and Actions Of IMHI - 27
A report on MHI's efforts and the responsibilities we must fulfill, divided into three components
Management
Corporate (GOVEINIANGE *+ et 29
Comp“ance ............................................................................................................... 31

Environmental Report

Environmental Management ................................................................................ 33
Results of Promotional Efforts of Medium- to Long-Term

Environmental Targets (FY201 1 Results) .......................................................... 35
Countermeasures against Global Warming - 36
Resource Conservation, Waste Management and Water Resources - 38
Managemen-t Of Chemica| SUbStanceS ............................................................. 38

Social Contributions Report

Commitment 10 OUE CUSEOMIEIS -+ wrrresemmeemes e 39
Commitment to Our Shareholders and INVESTOrs - 41
Commitment to Our Business Partners (SUPPlErs) v 42
Commitment to Our Emp|oyees ......................................................................... 43
Social ContribUtION ACTIVITIES -+« -+«eeveeieeeiie i 45

CSR Medium-Term Action Plan and Results of Promotion
FOr FY2011 1O FY 2013 oot 47

Company Profile
Third-Party Opinions
Acting on Valuable Opinions ................................................................................. 50

Corporate Design (Cover)
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and MHI President and CEO Hideaki Omiya discuss

Dialogue: In this section, economist Yoko Takeda
global CSR

summaries of dialogues with three outside experts on

Dialogues with Stakeholders: This section contains
the theme of the MHI Environmental Vision 2030

Special Feature Close ties with the Earth:
This feature introduces our coal-fired thermal power
plant projects in India and China, which help to
resolve environmental and energy-related issues.

{ Ié

I Special Feature Close ties with Society: This

section introduces efforts in Indonesia related to the
fertilizer plant business that contributes to the
resolution of the world’s food problems.

Generation: Here, we introduce demonstration
testing in Japan and Spain as efforts to realize

ISpeciaI Feature A bridge to the next
“smart communities.”

With the goal of building a unified brand image for the group, MHI has determined a new corporate design. The design
features the Global Arch that evokes an image of “Our Technologies, Your Tomorrow,” and MHI Blue has been newly

CSR Report 2012 | 2



Dialogue

Toward resolution of energy and
environmental issues

Contributing to realization of a sustainable
society through wide-ranging products
and technologies

Takeda: How to achieve economic growth and simultane-
ously protect the environment, in order to realize a sustain-
able society, is becoming an issue all over the world. To
begin, | would like to ask you what MHI is doing toward
resolving the world’s energy and environmental problems.

Omiya: Among the myriad issues facing the world today,
we believe energy and environmental issues are particularly
important. In our business plan released this April, for
example, we made expansion of our energy and environ-
mental business operations a core strategy. MHI possesses
the complete spectrum of products and technologies

J-Series gas -turbine
relating to energy and the environment: from making the power
needed, effectively storing it, competently circulating it,
efficiently using it, and aggressively exploring for new

MH/I’s CSR as a manufacturer
with operations of global scale

How should MHI contribute to the realization of a sustainable society through its global manufacturing
operations? To answer this question, MHI President and CEO Hideaki Omiya discussed matters with
Yoko Takeda, Chief Economist at Mitsubishi Research Institute, and a proactive voice representing the

private sector in initiating governmental proposals.

Hideaki Omiya

President and CEO,
Mitsubishi Heavy Industries, Ltd.

After joining MHI in 1969, Hideaki Omiya was long
involved in aircraft development, and in 1999 he
became Deputy General Manager of the Nagoya
Aerospace Systems Works. He subsequently
served as Director, Executive Vice President and
General Manager of the Air-Conditioning &
Refrigeration Systems Headquarters, and in April
2007 he was appointed Director and Senior
Executive Vice President in charge of Production
System Innovation Planning. He became President
and CEO in April 2008, making this his fifth year in
the position.
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resources conducted in harmony with the well-being of our
planet and of mankind.

In the area of power generation, which is most basic to
the energy issue, today MHI is providing the world with a
variety of power plants capable of making efficient use of
our finite energy resources while also meeting environmen-
tal demands. Our GTCC power plants — GTCC standing for
“gas turbine combined cycle” — incorporate the company’s
“J-Series” gas turbines, which have achieved the world’s
highest level of power generation efficiency. Our IGCC
plants — IGCC being “integrated gasification combined
cycle” — deliver 20% higher generation efficiency than
conventional coal-fired thermal power plants.
Takeda: From a long-term perspective, concerns are rife
about the eventual depletion of our main energy resources
today: fossil fuels.
Omiya: At MHI we also offer a range of power generation
systems that make no use of fossil fuels but instead use
renewable energies: nuclear power plants, for example, and
plants that run on wind, geothermal or hydro power. This
breadth of available options is another defining trait of our
energy and environmental business operations.
Takeda: Among the options you just mentioned, geother-
mal power is attracting particular attention today. With
geothermal generation, CO2 emissions are extremely low
and power supply can remain stable, since operations
aren’t affected by weather conditions. Moves to deregulate
this sector are underway here in Japan, and interest is
increasing all around the world.
Omiya: MHI has been involved in geothermal generation
for more than 40 years, and to date we have constructed
a total of 100 power generating facilities of this kind in
13 countries. Together they account for roughly 25% —

the top share — of all power produced by geothermal
energy worldwide.

In geothermal plants, the enormous heat energy from
magma deep below the surface of the Earth is used to
drive a turbine — and turbines are an area where we have
outstanding technological strength built up over many
years. Geothermal power generation also requires proper
removal or treatment of the impurities and noxious gases
contained in the hot water found underground — and
through the years we have made steady progress in
technological developments of that sort, in addition to
improving the performance, economy and reliability of
geothermal systems.

In the years ahead, we hope to provide geothermal
power generation facilities to regions where such resources
are abundant — North America, Europe, Southeast Asia —
as well as in places where geothermal development has so
far lagged, such as Africa and South America.

Hellisheidi geothermal power plant (Iceland)

Yoko Takeda

Chief Economist, Research Center
For Policy And Economy
Mitsubishi Research Institute, Inc.

Yoko Takeda completed a Masters Degree in
Public Policy at Georgetown University’s Graduate
School of Arts and Sciences. In 1994 she joined
the Bank of Japan, where she was involved in work
relating to overseas economic research, exchange
equalization operations, analysis of domestic and
overseas financial markets, etc. She joined the
Mitsubishi Research Institute, Inc. in 2009 and then
became a Chief Economist in 2012.
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Dialogue
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Also focusing on energy savings in our
products and production processes

Takeda: Another important factor in resolving energy and
environmental issues is curbing energy consumption. What
initiatives is MHI taking in this regard?

Omiya: One initiative is making the products we provide
more energy-efficient. We are making every effort we can to
pursue optimal energy efficiency in all our product catego-
ries, in order to ease their burden on the environment. In the
area of motor vehicles, for example, which are so indispens-
able to our lives, the company’s turbochargers and lighter-

weight hollow-head valves are contributing to improved
engine efficiency. Many other products — OLED (Organic
Light-Emitting Diode) lighting and room air conditioners,
for instance — are also contributing to energy savings in
everyday life.

Another area into which we are directing great effort is
reducing CO2 emissions from our production processes. In
keeping with the Kyoto Protocol, we set a target to reduce
our CO2 emissions by an average 6% from the level of 1990
in the five years from 2008 to 2012. That translates to an
average yearly emission limit of 443,000 tons — and in 2011
we reduced our emissions down to 437,000 tons. Today we
continue to carry out a planned program toward achieving
our target, for example by upgrading the production
facilities and air-conditioning systems at all our bases of
operation.

Takeda: As | understand, MHI is in the process of formulat-
ing an “Environmental Vision.”

Omiya: We are calling it the “MHI Environmental Vision
2030,” but it sets out not just our philosophy concerning the
environment but also our commitment to contribute to
sustainable social development through our products,
technologies and total solutions, including other aspects of
social infrastructure.

Contributing to improvement of
social infrastructures worldwide

Helping to resolve problems of global scale:
in transportation, traffic, and food and water

Takeda: As you have indicated, MHI has an extremely wide
variety of products and technologies in areas other than
energy and the environment: aircraft, ships, Automated
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People Mover/Light Rail Transit and so on. | believe you
have also been involved in production of parts for the
Boeing 787, which was frequently in the news last year.
Omiya: Yes, we were in charge of producing the main
wings for the Boeing 787, the world’s first large passenger
plane to adopt wings made from composite materials.

Our CI statement at MHI is “Our Technologies, Your
Tomorrow.” From the perspective of the society’s future,
energy and environmental issues are important, of course;
but there are also many other issues that have to be
addressed in order to realize a sustainable society.
Takeda: Food and water shortages on global scale are
another issue of great concern as populations continue to
increase and the emerging nations experience economic
growth. What business developments is MHI pursuing in
these areas?

Omiya: We offer large-scale desalination plants that can
convert seawater to potable water, and we also possess
comprehensive water treatment technologies — for
example for treating waste water, recycling water and so on.
We are also contributing to resolving global food problems
through the construction of highly efficient large-scale
fertilizer plants.

Takeda: That’s a considerable portfolio. | imagine only a
few companies anywhere are involved in such a broad
range of social infrastructure businesses.

Developing “smart communities”
integrating technologies accumulated
through many years

Omiya: Recently, we took important steps to provide new
solutions capable of contributing to issues of global scale
through total integration of our abundant portfolio of
products and technologies. In January of this year we set up
a new Engineering Headquarters integrating our in-house
systems handling EPC: engineering, procurement and
construction. Our intent is to bring together all our techno-
logical and project management strengths developed
through our experience in large-scale infrastructure works
— plant construction projects, high-speed railway systems
and such — to enable us to take up challenges involving
even larger-scale projects.

Takeda: Specifically, what areas are you intending to
focus on?

Omiya: “Smart communities,” for one. As cities in the
emerging nations undergo sharp population increases as
well as ever greater concentration of their populations,
problems relating to shortages of energy and water
resources, traffic congestion, increased waste and so forth
are becoming increasingly serious. In order to resolve such
compound problems, it is necessary to consider what form
tomorrow’s cities should take from various angles, and then
develop the appropriate infrastructure paying heed to
people’s lifestyles as a whole.

Smart community demonstration testing, Keihanna



Takeda: In carrying out smart community projects, another
necessity is to coordinate companies that have special
know-how across a diverse spectrum. In other words you
need to have the ability to manage such projects integrally,
don’t you?

Omiya: Yes, and at MHI we have already served in that kind
of coordinating role in smart community demonstration
projects at various locations around the world: in Japan, the
project in the Keihanna region; and other projects in Spain
and the United Arab Emirates. Going forward we hope to
apply what we have learned through these projects to build
the smart cities of tomorrow all over the world.

Takeda: Today the future of the global economy is very
opaque. | hold high hopes for MHI’s current initiatives, but in
terms of profitability, wouldn’t you agree that the picture is
severe in some respects?

Omiya: As far as profitability is concerned, smart communi-
ties, as a business, still have a long way to go. Nevertheless,
achieving a sustainable society is a task that must be
addressed squarely by all mankind, and we believe that by
steadily developing the products and technologies that will
contribute to that end, we will enhance our corporate value
in the medium- and long-term contexts.

MHUP’s social responsibility
as a manufacturer

The greatest mission: to ensure safety
and quality

Takeda: As an ordinary citizen, other major concerns are
product safety and quality.

Omiya: It goes without saying, as a manufacturer our most
important social responsibility is to ensure the safety of our
products. Especially in the wake of the Great East Japan
Earthquake last year we have become all the more aware of
the public’s demand for safe, secure, quality products.

The earthquake caused infrastructural damage to
thermal power generating facilities we had delivered, and
we have done everything within our capability to restore
them. After the disaster we also proposed and carried out a
variety of measures to be taken at the PWR (pressurized
water reactor) nuclear power plants we had delivered to
utility customers: not just emergency safety countermea-
sures but also stress tests and measures to ensure safety in
the medium-to-long term. Also, at TEPCQO’s Fukushima
Daiichi Nuclear Power Station, although the reactor there is
of a different type from ours, we have contributed to prompt
stabilization through the provision of our technologies
common to all nuclear plant facilities.

Despite our ongoing efforts of these kinds, last summer
we discovered that inappropriate work had been performed
in manufacturing some of our aircraft parts. | would like to
express our deepest apology, again, for the enormous

Accident Exhibit and Materials Room (right: exhibit of actual broken turbine rotor)

trouble this caused to our customers and to many others,
and | assure you measures to prevent any such reoccur-
rence will continue to be taken.

We believe that nothing is more important to ensuring
safety and quality than the awareness of our employees:
how much each and every employee takes pains to ensure
safety and quality. In April of this year we increased the
video presentations and exhibited items in our Accident
Exhibit and Materials Room within the Technical Training
Center in Nagoya, upgrading this facility so that it can more
vividly convey the tragedy that accidents cause and the
tension experienced at accident sites. Going forward we will
continue to strengthen and fully implement education
relating to safety and quality, in order to raise awareness in
all our employees even further.

Pursuing CSR globally, always respecting
regional differences

Takeda: When you undertake business globally as MHI
does, | imagine there must be slight differences in how CSR
should be applied in each different region.

Omiya: In expanding our business operations overseas, in
many cases we have entered partnerships with local
companies. When doing so, we naturally respect local
business practices and social norms, and we also have to
pay heed to the surrounding natural environment as well as
to each region’s specific customs and culture.

At the same time, however, there are also some things
we invariably must maintain in every region, in light of global
standards. Since 2004 MHI has been a participant in the
United Nations Global Compact, and as such we work to
adhere to the 10 principles set forth in the Compact’s four
categories regarding human rights, labor, the environment
and anti-corruption.

Takeda: From your comments today | have gained a good
understanding of MHI’s initiatives in CSR through manufac-
turing. | have high hopes that you will continue to contribute
to resolution of issues of global scale in the future.

Omiya: Thank you. In the years ahead, MHI will accelerate
globalization of its business even further. In returning
benefits to all our stakeholders — our customers, share-
holders, investors, business partners, local communities
and employees — and fulfilling our social responsibilities,
we will do all we can to be a company that is representative
of our CI statement, “Our Technologies, Your Tomorrow”
and provide an assured future for this planet.
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MHI Environmental Vision 2030

MHI Formulates
“Environmental Vision 2030”

Objectives behind Formulation of Environmental Vision

The MHI Group believes that simultaneous achievement of the 3E’s — energy security, environmental protection and economic
growth — is invaluable in order to realize a sustainable future for the earth and all mankind.
In June 2012 we formulated the “MHI Environmental Vision 2030” in order to contribute to the realization of the 3E’'s — and open

the way to a sustainable future — through total solutions incorporating our wide-ranging products and technologies applied on land,
at sea, in the air and in space.

MHI Environmental Vision 2030

Our Technologies, Your Tomorrow

The future of our planet rests

in the sustained evolution of humankind while caring,
with love and responsibility, for all life forms that inhabit it.
MHI will continue to be a company indispensable to
ensuring that future.

"W Sustainability

The MHI Group will pursue

energy security while carrying forward environmental protection
— not only of the earth but of space also —

through its ability to develop new technologies and products,
to achieve a secure future that is kind to the earth.

7 | Mitsubishi Heavy Industries, Ltd.



Achievement of the 3E’S Through Total Solutions
Incorporating Company Products and Technologies
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probe ways for mankind and the earth to coexist in harmony.
Promotion of environmentally conscious activities

Throughout its Group wide production activities, MHI will pursue reductions in greenhouse gas emissions, waste generation,
and emissions of chemical substances. Also, every effort will be made to use water resources efficiently.

PWR : Pressurized Water Reactor GTCC : Gas Turbine Combined Cycle IGCC : Integrated coal Gasification Combined Cycle
CCS : Carbon Capture and Storage APM : Automated People Mover LRT : Light Rail Transit MRJ : Mitsubishi Regional Jet

I:I Specific product and technology targets are described on the company’s website: http://www.mhi.co.jp/en/csr/vision2030/
A
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Dialogues with Stakeholders

Dialogue with Norio Fukao
(February 27, 2012)

Dialogue with Setsu Mori
(March 21, 2012)

Dialogue with Mariko Kawaguchi
(March 8, 2012)

Approach to Environmental and
Energy Technologies In Line with
MHVI’s “Environment Vision 2030”

In February and March 2012 MHI invited three outside experts to its Head Office to partake in dialogues
with members of the Corporate Social Responsibility Dept. and the Sustainability Energy & Environment
Strategic Planning Dept. Here we introduce a summary of the valuable opinions expressed by these
experts towards our “Environment Vision 2030,” along with MHI’s views on the points they brought up.

MHI participants: Masaya Nakagawa, Chief Engineer, Sustainability Energy & Environment Strategic Planning Dept., Engineering Headquarters;
Makoto Sanada, (then) General Manager of Corporate Social Responsibility Dept., Presidential Administration Office;
Shogo Ishii, Deputy General Manager of Corporate Social Responsibility Dept., Presidential Administration Office;
Ryoichi Asano, (then) Manager, Corporate Social Responsibility Dept., Presidential Administration Office and Manager, Environmental

Management Section, General Affairs Dept.

1 would like to see MHI make contributions possible in its
position as a company that supports global infrastructures.

What | would like to see is for MHI, a company that provides
infrastructures worldwide, to turn its attention also to environ-
mental restoration business. | believe that if, along with provid-
ing products, the company were able to advance the restora-
tion of the natural environment damaged by development, it
could serve as a proposal for a new way of conducting
infrastructure business without destroying the environment.

| also hope MHI will instill a greater awareness of environ-
mental issues in the developing nations. Instead of seeing the
countries where it operates merely as markets for its products,
MHI should provide education in environmental matters to
those countries, to simultaneously cultivate human resources
who will protect the environment. This | believe is a contribution
that can be made precisely because MHI is a company that
exports infrastructures globally. If today’s children take the lead
in the future, as adults, in using products with outstanding
environmental performance, this should also contribute to the
company’s development. Also, in pursuing global business
expansion, by defining and implementing how to contribute to the

Norio Fukao

Professor and Director of
Publicity Strategy Headquarters,
Nagasaki University

Profile: Joined Nikkei Business
Publications, Inc. in April 1983, where
he served as a reporter for “Nikkei
Business,” Assistant Editor of “Nikkei
Wellness,” Editor-in-Chief of “Nikkei
PC21” and Editor-in-Chief of “Nikkei
Ecology” before taking his current
position at Nagasaki University.

countries where it operates, rather than simply chasing profits
in the immediate term, trust in MHI should grow worldwide.
My impression of MHI is that of a company that seeks to
develop technologies at the very forefront. Going forward,
instead of only adding continual improvements to the technolo-
gies it now possesses, | would like to see MHI continuously
pursuing breakthroughs leveraging various means: for
example, integration of the technologies of its various business
segments as indicated in its “Environment Vision 2030.”

We will target breakthroughs toward resolving global

environmental issues.

“Environmental restoration” is extremely difficult, we think, from
both the technological and business standpoints, but there is
indeed an aspect of creating new infrastructure to it, so for
MHI, a company that provides infrastructures globally, this is
perhaps an area we should focus on in the future.

We also believe that in carrying globalization forward,
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setting down roots in the countries we deal with is an extremely
important issue, from both the environmental and social
aspects. We take a positive view toward the great expectations
held of us, and we will move ahead with a wide array of
initiatives targeting epoch-making breakthroughs aimed at
resolving global environmental issues.



I would like to see MHI pursue manufacturing in harmony
with natural cycles, true to the traditional Japanese way.

Nowadays whenever mention is made of environmental issues,
we tend to think of energy, but inherently | think problems
relating to the environment come from human interference of
the earth’s natural cycles. Humans developed their civiliza-
tions in order to protect themselves from natural threats and
live enriched lives. Energy is an indispensable factor in this,
and finding solutions to that end is very important. In MHI’s
“Environment Vision 2030,” priority | believe is accorded to
the creation and effective use of energy; but | would suggest
that inherently what should come first is how to recycle
materials. What | would like to see MHI do is to pursue manu-
facturing that is true to the traditional Japanese way — manu-
facturing in harmonious coexistence with the natural environ-
ment, based on this nation’s long tradition of a sustainable,
cycle-conscious lifestyle and the wisdom of our forefathers,
tailored as necessary by enhancements to today’s already
good technologies.

As for the “Environment Vision 2030,” from the perspective
of making ongoing improvements in response to future trends
in global issues and changes in people’s awareness, | would
like to see subsequent ver2 and ver3 of the vision, making

Mariko Kawaguchi

(then) Head of ESG Research
Department,
Daiwa Institute of Research

Profile: Joined Daiwa Securities in
1986. Subsequently belonged to
Corporate Research Dept. at Daiwa
Institute of Research, then became
General Manager in charge of CSR at
Daiwa Securities Group Inc. In April
2012, became Junior Manager of
Research Headquarters at Daiwa
Institute of Research.

continuous changes as deemed appropriate.

Also, going forward what will become even more impor-
tant than energy is the issue of water. Japan is blessed with
abundant water resources; but on global scale water
shortages resulting from such factors as population growth,
economic development and global warming are becoming
increasingly serious. A major topic to address in the future will
be the establishment of cycle-based technologies and know-
how for treating water safely, using it effectively and ensuring
freedom from worries about water shortages, in order to
maintain the richness in our lives.

We will strive to develop water-related and other technologies to
enable coexistence between man and nature.

To respond to diverse needs concerning energy and the
environment — such as creating a society that coexists with
natural cycles, the issue of water shortages, etc. — MHI will
burnish its individual products and technologies and also
combine them into total solutions to be provided in response to
social needs. Particularly with reference to problems surround-
ing water, in January 2012 a Water Solution Project

Management Department was launched within the Engineering
Headquarters to enable us to provide comprehensive water
treatment technologies possessed by MHI Group companies:
for example, technologies in desalination, waste water and
sludge treatment, recycled water, etc. What we hope to do is
commence various new initiatives now that our “Environment
Vision 2030” has been set in place.

I would like to see MHI state targets based on backcasting
and its peak oil assessment.

Ours is a time of great uncertaint<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>