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> We deliver reliable and innovative solutions that make a lasting difference to customers
and communities worldwide.
> We act with integrity and fairness, always respecting others.
> We constantly strive for excellence in our operations and technology,
building on a wide global outlook and deep local insights.

A global group with the vision to mold an innovative and agile
organization that leverages our dedication to technological
advancement and engineering excellence in order to deliver
solid growth amid constant changes and make a lasting
difference in the communities we serve.

Tagline

MHI Group CSR Action Guidelines
MHI strives to move the world toward a more secure future.
Through our technology, our business practices and our people, we:

The tagline advocates that we to “Move the world forward”
together with our global customers and local communities
toward a more sustainable future.

Reference Guidelines
International Integrated Reporting Council (IIRC)
> International Integrated Reporting Framework
Global Reporting Initiative
> Sustainability Reporting Guidelines (Fourth Edition, or G4)
Ministry of the Environment of Japan
> Environmental Reporting Guidelines (2012 version)
Structure of Information Disclosure
MHI Report contains information that is important to understanding MHI.
More detailed information is available on our website.
> http://www.mhi.com/
Financial Information

Non-Financial Information

Important

MHI Report

Care for the planet
We are eco-conscious, and engineer environmentally-friendly
technologies that improve sustainability and protect the Earth
This corporate identity statement represents our intention to
“continuously provide an assured future where people can
live safe, secure, and enriched lives through technologies that
can excite people and passion as a manufacturer for the
sustainability of the earth and humankind.”

Create a more harmonious society
We embrace integrity and proactive participation to solve
societal challenges
Inspire the future
We cultivate global talent who share a vision and desire to move
the world forward for generations to come

Reason for Publishing This Report
MHI Group conducts management based on its firm will to
realize its corporate identity statement, “Our Technologies,
Your Tomorrow.”
To enhance the understanding of our philosophy among
shareholders, investors, and a host of other stakeholders,
from fiscal 2013 (the fiscal year ended March 31, 2014) we
have integrated financial information, including management
strategy and operating performance, with non-financial
information related to the Group’s environmental and
social activities into this MHI Report.

Detailed
(Exhaustive)

Financial Section
of MHI Report
(Separate booklet)

Website “Investor
Relations”

Website“CSR”

Forward-Looking Statements
Forecasts regarding future performance in these materials are based on judgments made in accordance with
information available at the time this presentation was prepared. As such, these projections involve risks and
insecurity. For this reason, investors are recommended not to depend solely on these projections for making
investment decisions. It is possible that actual results may change significantly from these projections for a
number of factors. Such factors include, but are not limited to, economic trends affecting the Company’s operating
environment, currency movement of the yen value to the U.S. dollar and other foreign currencies, and trends of
stock markets in Japan. Also, the results projected here should not be construed in any way as being guaranteed by
the Company.
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